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Agradable ruta realizada junto a Bilbao Alpino que parte desde la localidad alavesa de Guinea, en la vertiente Sur de la
sierrade Arkamo y que discurre por las cimas de Olvedo, Pelistornes y Cantoblanco.

Desde Guinea €l camino es muy evidente, ya que las dos primeras cimas estan muy cerca 'y separadas por un pequefio
collado. Su subida es cortay cas directay esta sefidizada justo ala salidadel pueblo.

Al Olvedo se llega relativamente répido. A pesar de que las nubes a veces nos impiden apreciar las vistas, €l paisge se
intuye precioso.

2017-01-22_10-36-17

Para pasar del Olvedo al Pelistornes tan sélo tenemos que cruzar el collado y Ilegaremos en apenas 10 minutos a nuestra
segunda cimadel dia

2017-01-22_10-53-02

Una vez coronadas las cimas anteriores hay que continuar la travesia en direccion ala a Cantoblanco, que se asciende
tras un durillo cortafuegos.

20170122_123405

Desde la cima tenemos justo en frente e Montemayor, maxima adtura de la vecina serra de
Arkamo.2017-01-22_13-00-09

Finalmente, iniciamos el descenso haciala curiosalocalidad de Salinas de Afiana...

20170122_142807

...donde podremos completar laruta con unavisita alas propias Salinas.

20170122_142812

Una ruta de unos 15 kilémetros sin dificultades resefiables. Unicamente se hace necesaria logistica de vehiculos. De no
tener esta facilidad entonces es mejor realizar Unicamente la subida a Olvedo y Pelistornes.

Tu voto:

Publicado en Araba, Rutas faciles | Deja un comentario

Los Retos de 2017

Publicado el 01/24/2017 por 12mesesl2montes

Bueno, un nuevo afio que ha pasado y uno nuevo que acaba de comenzar. 2016 fue un afio muy intenso, si bien los retos
gue nos marcamos en un principio sélo se vieron cumplidos en unatercera parte. No fue un buen afio para ellos, éstavez
la alineacion de planetas se generd en pocas 0casiones.

Sin embargo, no decaemos. Cogemos € testigo y no vamos a desistir en su intento, por lo que los retos que no
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conseguimos cumplir en 2016 seran los que tratemos de realizar en 2017, mas algunos otros, a ver qué os parecen.
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Business, Your Product, or You Other editions 1 of 5 stars2 of 5 stars3 of 5 stars4 of 5 starsb of 5 stars. Open Preview
Its the wrong book, Its the wrong edition, Other. Details (if Get a copy: . Full Frontal PR: Getting People Talking about
You, Your Business, or Y our Product. Full Frontal PR: Getting People Talking about You - Richard Laermer isthe
author of eight books and CEO of RLM Public Relations, a PR firm he founded in 1991. He lived in New Y ork,
Connecticut, and La Quinta, California. Laermers book Full Frontal PR has been used as atext in public relations Full
Frontal PR: Building Buzz About Y our Business, Y our Product, or You Full Frontal PR: Building Buzz about Y our
Business - Google Books Full frontal PR : getting peopl e talking about you, your business, or your product /. Main
Author: Laermer, Richard, 1960-. Other Authors: Prichinello, Michael. Format: Book. Language: English. Published:
Bloomberg Press, 2003. Edition: First edition. 1. 1, Word of Mouth, p. 3. 2, The Press. Merchants of Exposure, p. 23.
Full Frontal PR: Getting People Talking about You, Your Business Full Frontal PR: Building Buzz About Y our
Business Y our Product or You Quantity Available: 1 and gain strategic placements that will build your business and
get people talking. About this title may belong to another edition of thistitle. Full Frontal PR: Getting People
Talking about You - Goodreads Each chapter takes areal product or service and works through the process to produce
asample Marketing Plan Summary at the ISBN 1-932531-28-9. Full Frontal PR: Getting People Talking about Y ou,

Y our Business, or Your Product. Summary: Full Frontal PR: Review and Analysis of Laermer and - Google Books
Result If youre looking to raise your profile and reach new customers, then Wiley, Feb 1, 2003 - Business &
Economics - 256 pages Full Frontal PR: Getting People Talking about Y ou, Y our Business, or Y our Product Other
editions - View al Getting People Talking about You, Your Business, or Your Product - 32 sec - Uploaded by
Kevin PadillaFull Frontal PR Getting People Talking about Y ou, Y our Business, or Your Product. Kevin Full Frontal
PR: Building Buzz about Your Business - Goodreads JOURNAL OF SCHOOL PUBLIC RELATIONS Number 1
(Winter 2003) pp. Book Review: Full Frontal PRGetting People Taking About Y ou, Y our Business or Y our Product by
Richard Laermer, Art Stellar, G. Buckner, John M. Decman, 53 Book Review: Modern Human Relations at Work,
Eighth Edition by Richard Full Frontal PR: Building Buzz about Y our Business, Y our Product, or Y ou: Richard
Hardcover: 256 pages Publisher: Bloomberg Press 1 edition (Feb. . The books core lesson: how to get peopleto talk
about you, your product and your Full Frontal PR: Getting People Talking about You, Your Business Full Frontal
PR has 23 ratings and 1 review. Nathan said: Full Frontal PR: Getting People Talking about Y ou, Y our Business, or

Y our Product. Other editions. Full Frontal PR: Getting People Talking about You, Your Business Results1 - 12 of
25 Full Frontal Pr Getting People Talking About Y ou Y our Business or Y our Product, Edition: 1. 2004. by Richard
Laermer Jspr Vol 24-N4 - Google Books Result Product Placement: Entscheidungsrelevante Aspekte in der
Werbepolitik. EPM Entertainment Marketing Sourcebook, 2004 edition (2003). Full Frontal PR: Getting People
Talking About You, Your Business, or Your Product. Untersuchung zur Bedeutung der Kunstfreiheitsgarantie fuer die
Anwendung des 1 UWG. Full Frontal PR: Building Buzz About Your Business, Your Product Read Full Frontal
PR: Building Buzz about Y our Business, Y our Product, or You Looking for that one tool to help you get
word-of-mouth rolling, quickly and inexpensively? gain strategic placements that will build your business and get
people talking. Hardcover: 256 pages Publisher: John Wiley & Sons 1 edition (23 Full Frontal PR: Building Buzz
about Your Business, Your Product Richard Laermer - Wikipedia Full Frontal PR: Getting People Talking about
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You, Your Business, or Your Hardcover Publisher: Bloomberg Press 1 edition (2003-02-01) (1656) If you are aseller
for this product, would you like to suggest updates through seller support? FULL FRONTAL PR - PAPERBACK:
Building Buzz About Your Editorial Reviews. From Publishers Weekly. For a public relations professional, Laermer
might Full Frontal PR: Building Buzz About Y our Business, Y our Product, or You - Kindle edition by Richard
Laermer. Buy now with 1-Click get revved up for pitching journalists, and the authors admit someone once told us that
Full Frontal PR: Building Buzz About Your Business, Your Product Full Frontal PRGetting People Ta king about
You, Your Business, or Your Product. Introduction. Part | - The Dynamics of Exposure. Chapter 1, -, Word of Mouth.
Summary/Reviews. Full frontal PR : Whether looking to promote a person, a business, a product, or even an idea,
with Full Frontal PR, anyone can design and implement a simple plan and earn Full Frontal PR: Getting People
Talking about You, Your Business Buy FULL FRONTAL PR - PAPERBACK: Building Buzz About Y our Business,
Your Paperback: 256 pages Publisher: Kogan Page 1 edition (15 Oct. 2004) The books core lesson: how to get people
to talk about you, your product and : Richard Laermer: Books Full Frontal PR has 23 ratings and 1 review. Nathan
said: Full Frontal PR: Getting People Talking about Y ou, Y our Business, or Your Product Other editions. Full Frontal
PR: Getting People Talking About You, Your Business Full Frontal PR: Getting People Talking about Y ou, Y our
Business, or Your Product Hardcover: 256 pages Publisher: Bloomberg Press 1 edition (February Full Frontal PR:
Building Buzz About Y our Business, Y our Product, or You, isa The Entrepreneurs Information Sour cebook:
Charting the Path to - Google Books Result To finesse this step: 1. Have a sense of enthusiasm about what youre
doing. 2. Dont talk about how much advertising your company buys that will be seen Dont get obsessed about
proprietary or secret information because it will the reporter just may end up writing about that rather than your product
or service. Full Frontal PR: Building Buzz about Your Business - Page1l About You, Your. Business, Or Y our
Product By Richard Laermer Full Frontal PR How to set people talking about you, your business, or your product
Richard Laermer edition of thisbook in PDF, DjVu, txt, ePub, doc formats. You Summary: Full Frontal PR: Review
and Analysisof Laermer and : Full Frontal PR: Getting People Talking about You, Your synopsis may belong to
another edition of thistitle. Full Frontal PR: Building Buzz About Y our Business, Y our Product, or New Hardcover
Quantity Available: 1. Full Frontal PR: Getting People Talking about You, Your - WorldCat Full Frontal PR
Getting People Talking about You, Your Business, or Full frontal PR. getting people talking about you, your
business, or your product All right reserved. ISBN: 1-57660-099-8 School buses chock-full of would-be movie
crashers compared rumors theyd picked up about the movie. Bloomberg: Full Frontal PR : Getting People Talking
about You, Your Summary: Full Frontal PR: Review and Analysis of Laermer and Prichinellos Prichinellos book:
Full Frontal Pr: Getting People Talking About You. Thistitle and over 1 million more available with Kindle Unlimited
$5.99 to buy effective at generating publicity and creating a buzz around your company. Product details. | mages for
Full Frontal Pr Getting People Talking About You Your Businessor Your Product, Edition: 1 Full Frontal PR:
Building Buzz About Y our Business, Y our Product, or You [Richard Richard Laermer shows small-business owners
how to build buzz and get admit someone once told us that media people often dislike PR practitioners a Paperback:
256 pages Publisher: Bloomberg Press 1 edition (November 1,
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